Sector Program ‘Agricultural Trade and
Value Chains’

On behalf of the Federal Ministry for Economic
Cooperation and Development (BMZ), we promote
amodern competitive and sustainable agri-food
industry. Agricultural production must be based
on demand and consumption. The aim is to reduce
poverty and hunger in our partner countries.

Analysing, sharing expertise and advising

We analyse global agricultural trade policies and
examine value chains from farm to fork. With our
expertise we support the projects of the Federal
Government from the design of the concept to

its implementation. For this purpose, we organise
training courses and workshops. In addition, we
publish and share the gathered information in
scientific networks and at events.

Our impact

Through our work we strengthen farmer organisa-
tions, we advise on financial services in rural areas
and support the coherent design of agricultural trade
policies. Thus, value chains are optimised and new
opportunities for cooperation in the agricultural

sector are created.
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